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Trent Valley Way Schools Interpretation and leaflet design project 
 

INVITATION TO TENDER for ARTIST/FACILITATOR 
 
Project: To design engaging leaflets for a series of short sections of the Trent Valley 
Way aimed at children and young people, working with Year 7 children in local 
secondary schools to research and design the leaflets.  
 
Each leaflet will cover a 3 to 4 mile sub section of the route. They will add up to 
complete themed ‘day walk’ sections as identified in the Trent Valley Way Feasibility 
Study (see attached Project Outline) and over the next 3 years, it is hoped, will cover 
the whole Trent (though Nottinghamshire will use the booklet they have already 
produced for the foreseeable future). The leaflets throughout will be consistent and 
integral to OnTrent’s Trent Valley Way branding. 
 
This Invitation is to tender for Littleborough, Nottinghamshire to Gainsborough, 
(essentially half of the ‘Archaeology’ themed Day Walk, following from 
Nottinghamshire CC’s TVW booklet), Gainsborough to Scunthorpe (the whole 
‘Farming, Water and Wetlands’ Day Walk) and Scunthorpe to Burton upon Stather 
(part of the ‘Industry, Nature and Energy’ Day Walk). The South Humber Trail will 
make up the remainder of the leaflets to Alkborough. 
 
 
Background and purpose of the work 
 
OnTrent is a broad partnership of over 40 statutory and third sector organisations 
thoughout the Trent catchment (www.ontrent.org.uk). OnTrent and its partners’ aim is 
a continuous Trent Valley Way from the Trent’s headwaters near Stoke to the 
Humber (some 170 miles). Already established through Nottinghamshire, it will be a 
long distance footpath and in places multi-user way, celebrating the Trent, its cities, 
towns and villages, wildlife and history, enhancing people’s wellbeing, linking 
communities, attracting visitors and contributing to local economies. 
 
OnTrent’s website (http://www.ontrent.org.uk/site/projects/trent-valley-way) has a 
Feasibility Study for the Trent Valley Way and maps of the route. The study says that 
to be successful the TVW must be: 
 
‘(a) Distinctive in a number of ways such as in terms of a challenge, the stories to 
be told en-route and the diversity of landscapes, 
(b) Able to offer insights into cultural heritage, the communities through which it 
passes and local identity  
(c) Accessible to users as a continuous route with good access and egress points 
for those seeking to walk shorter sections, 
(d) Well managed, maintained and marketed so that users know what to expect 
in terms of route, facilities and its overall appeal….. 
 
‘In sum, the core appeal of the proposed route is threefold: 

• The changing natural environment of the river, 

• The number of nature reserves on the route, 

• People will also be attracted by the influence of the river on the fortunes of the 
towns and cities that have grown up along its banks.’ 
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Target audiences include: 
Market 
sector 

Expected 
% 

Comments 

Local Casual 
strollers 

49 Local people, range of ages and social classes, walking 
to get around, dog walking etc. Aim to encourage more 
use, walk further, interest and enjoyment. 

Part Day 
Walkers 

31 Often over 50/retired. Mainly local. Aim to encourage 
greater diversity and distance of walkers. 

Day Walkers 7 Ditto. These travel further and may spend more. 
Encourage to do 2 or more days and stay overnight. 

Long 
Distance  
Walkers 

4 Ditto. Travel furthest and spend most. Small numbers 
but important to develop this market to bring local 
economic benefit. 

 
To maximise the local economic benefit as a sustainable tourism product, our aims is 
to encourage each market sector to walk a little more often or longer, visiting 
attractions on the way and supporting cafes, pubs, B&Bs etc. We also want to 
promote sustainability, encouraging people to access the route on foot or by public 
transport. 
 
Our aim in involving school children at Year 7 is to involve a wider range of socio-
economic groups. We want them to be enthused, walk it and tell their families about 
it.  
 
We want to produce a guide with a recognisable style that can be applied to other 
parts of the TVW and will appeal to young and old alike. In this we have been 
inspired by the ‘Making Tracks’ approach in which a guide aimed at children will 
encourage whole families to walk together.  
 
We are going to apply for Heritage Lottery funding for other parts of the TVW, so HLF 
aims to ‘Help more people, and a wider range of people, to take an active part in and 
make decisions about their heritage, and Help people to learn about their own and 
other people’s heritage’ should be borne in mind. 
 
Project Management and roles 
 
OnTrent Project Manager: 
OnTrent is managed by Ruth Needham and Julie Wozniczka, based at Staffordshire 
Wildlife Trust. Julie will be Project manager for this project and will: 

• Provide maps of an agreed route on the ground, which is clear and safe to follow.  

• Provide contact details of experts in archaeology, wildlife etc who are ‘primed’ 
and agree to help with enquiries. 

• Provide details of relevant websites. 

• Provide a list of schools to contact, and talk with schools if necessary 

• Alongside the Artist/facilitator, plan the project with the school 

• Check leaflets for accuracy of route etc. 

• Arrange publicity. 

• Get the design printed and marketed. 
 
Artist/facilitator: 

• Contact schools on behalf of OnTrent 

• Plan the project 

• Give schools contacts and websites to enable them to research the route 

• Alongside the OnTrent Project Manager, plan the project with the school 

• Produce overall design idea with a class and develop this into a design template 
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• Carry out 4 field trips along the Trent with the school children and teachers to 
walk the route and generate ideas. 

• Work with each class to produce a leaflet for their section 

• Ensure that all sections are consistent and accurate. 
 
Schools 

• Plan the project with the artist/facilitator and OnTrent 

• Research the wildlife, history and other interest in class beforehand 

• Obtain parental consents for any site visits and ensure school safety procedures 
are carried out. 

• Attend and supervise classroom sessions and field trips. 

• A small contribution may be needed towards supply and transport, though we 
have included this in our budget. 
 
OnTrent Partners eg County archaeologists, Wildlife Trusts, RSPB, Ramblers, local 
historians, Parish Councils etc 

• Provide background information about the historical and wildlife heritage along 
given sections of the route in whatever way fits within their resources and the 
approach taken by individual schools. This could include going on field trips as 
appropriate. 
 
 
Milestone dates 
Closing date:  9 am Monday September 12th 2011 
Work to be completed within academic year 2011/2012.  
 
Budget: see attached Project Outline 
 
Future work 
The successful applicant should be willing and able to continue to work on the Trent 
Valley Way along the Trent between Stoke and the Humber. 

Information Required In Tender Document 

If you wish to tender for this work, we will require the following information:  

• An outline of how you would carry out the role of artist/facilitator within the 
budget. Include how you would set about it and ideas you might use. 

• Examples/photos of art work produced by with children of a similar age in your 
previous projects 

• References or feedback from projects completed.  
 
Contact 
Please contact Julie Wozniczka for any further discussion. 
Tender should be submitted to j.wozniczka@staffs-wildlife.org.uk 
Julie Wozniczka; 01889 880117 Mobile 07792559926 
Switchboard; 01889 880100  
 
Useful websites 
Making Tracks walking guides eg http://www.amazon.co.uk/Making-Tracks-Peak-
District-Children/dp/1906571023 
http://www.south-humber-
collection.org/downloads/South_Humber_Heritage_Trail_Alkborough.pdf  
http://www.south-humber-
collection.org/downloads/South_Humber_Heritage_Trail_Burton-upon-Stather.pdf  
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